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Public authorities, many non-governmental organisations (NGOs) and self-organised groups across 
Europe carry out outreach among mobile EU citizens about political participation and elections. They 
use multiple channels of communication (including websites, social media, TV and radio) and often 
combine online with offline activities (Ostling 2019). A short summary of good practices targeting non-
citizens and non-residents of EU countries is provided below.  

Good practices targeting non-citizen residents  
Both public authorities and non-governmental organisations (NGOs) carry out outreach to non-
nationals. The public authorities doing this type of work are mostly national electoral bodies, 
ministries (mostly ministries of the interior but also other ministries, such as ministries of foreign 
affairs, and ministries of European affairs), and local administrations. Examples of other institutional 
actors involved are embassies of EU Member States and EU representations in the countries of 
reference (Ostling 2019). Also non-state actors, such as NGOs and self-organised groups are regional 
in nature (e.g. in Italy the association of Romanians and Moldovans in the region of Veneto and the 
Italo-Bulgarian association in the region of Abruzzo are active during election periods), while others 
act on the national level with regional representations (e.g. the Federation of Poles in Great Britain 
and the Finnish Expatriate Parliament) (Ostling 2019).  
 
Main actors involved in outreach activities for non-nationals 
 

State actors   
● Electoral bodies  
● Ministries (mostly ministries of interior, foreign affairs, European affairs)  
● Local administrations  

 
Non-state actors  

● NGOs 
● Self-organised groups (regional or national in nature)  

 
Below are some examples of organisations carrying out outreach activities for non-citizen residents 
from the EU.  
 
Italy 
The Rome-based association Europaeus promotes European integration by providing electoral 
information and training to non-citizen residents from the EU, mainly to Romanians in Italy. In 
November 2018, they launched an information campaign #IOVOTOUE and #EUVOTER on the right to 
vote in European elections targeted EU citizens living in Italy.1 
 
Poland 
The AgitPolska Women Association in Berlin runs a project called “PolMotion – Movement of Polish 
women for more political and social engagement, and media visibility” to inform, promote and make 

 
1 http://europiamo.blogspot.com/  

http://europiamo.blogspot.com/


the needs of Polish-speaking women more visible. To this end, they hold online workshops, 
discussions, and a mentoring program (as video talks and podcasts). The  digital mentoring program 
aims at getting more Polish women interested in politics (especially at the municipal level).2  
 
Sweden 
The Election authority provides practical information about elections in over 30 languages on their 
website. Moreover, some progressive municipalities organise open lectures about democracy and 
elections for foreigners, and employ specific ‘election informers’ to inform about the voting process 
in low-turnout areas.  
 
France 
The Paris City Hall carries out an ambitious project - “INCLUDE”3 - that aims at promoting the rights 
associated with EU citizenship and improving the inclusion of non-national EU citizens in the Parisian 
civic life. Among its main initiatives, the project has created a consultative committee of European 
citizens, the “Parisian Council of Europeans” composed of non-national EU citizens elected by lot, and 
organised a series of electoral registration campaigns in neighbourhoods with a high concentration of 
mobile EU citizens (Arrighi 2018). 

Good practices targeting non-resident citizens 
The types of public authorities engaging in outreach activities to non-residents are mostly electoral 
bodies and ministries (i.e. ministries of the interior, ministries of foreign affairs, and ministries of 
European affairs and justice), and embassies. Some authorities partner with expatriate organisations, 
which in turn use their networks to encourage nationals abroad to register for elections (e.g. Belagian 
authorities partner with the two main expatriate organizations: Union francophone des Belges à 
l’étranger (UFBE) and Vlamingen in de Wereld (VIW)) (Ostling 2019).  
 
Many non-governmental organisations (NGOs) also carry out outreach to nationals abroad, e.g. the 
AgitPolska Women Association in Berlin, the World Federation of Austrians Abroad, the Finland 
Society, the Hungarian Civil Liberties Union, the Lithuanian World Community and the European 
movement in France (Ostling 2019).  
 
Hungary 
The Milestone Institute4 together with the Open Society Foundations, ran a mobilisation campaign for 
Hungarians living in the UK to take part in the elections to the European Parliament in 2014. The 
campaign featured local mobilisation events conducted by Milestone Alumni in ten British cities, and 
a range of online activities, including videos featuring Hungarian celebrities, slam poetry5 and 
information on voting procedures.6   

 
2 https://agit-polska.de/wp/polmotion-2020-2021/  
3 https://www.paris.fr/pages/europe-lancement-du-projet-include-5607  
4 The Milestone Institute is an educational organization which prepares Hungarian high school 
students for college and university education in English-speaking countries.  
5 https://www.facebook.com/ellehetmenni.szavazni/videos/1456672137907478   
6 https://milestone-institute.org/academic-partners/ and 
https://www.facebook.com/ellehetmenni.szavazni/  

https://agit-polska.de/wp/polmotion-2020-2021/
https://www.paris.fr/pages/europe-lancement-du-projet-include-5607
https://www.facebook.com/ellehetmenni.szavazni/videos/1456672137907478
https://milestone-institute.org/academic-partners/
https://www.facebook.com/ellehetmenni.szavazni/


 
Sweden 
In the run-up for the 2018 parliamentary elections in Sweden, the NGO “Swedes Worldwide” (SVIV) 
had a dedicated webpage7, where they collected practical information about the voting process and 
about electoral topics that were of concern to Swedes living abroad, including: 

● description of the voter registration process with guidelines and links to relevant web pages 
of, e.g., the Election authority and Tax authority 

● link to an online Voting Advice Application8 that showed the opinions of the political parties 
on different issues (according to their party programmes) and how they vote in parliament. 

● produced compilations of opinions of the political parties on different questions considered 
important for Swedes abroad to all political parties in parliament (e.g., housing policy, on 
taxing Swedes abroad, home move and electoral participation of non-resident). They also 
send out questions considered important for Swedes abroad to all political parties in 
parliament (e.g., on home move, electoral participation of non-residents, taxation of Swedes 
abroad, and Swedes abroad as a resource for Sweden) and received replies from 5 of 8 main 
political parties that they published on their website (Ostling 2019). 
 

SVIV also posted information and facts about the elections on social media in the run-up for elections. 
 
 
 
Estonia 
In Estonia, public authorities use an electronic identification (eID) solution to reach voters abroad. All 
persons in Estonia holding an ID-card have a national e-mail address, which is used for sending official 
information. The voter cards are therefore sent by email using the eID system. For citizens who prefer 
to receive the voter card by post, the email with the voting card can also be automatically forwarded 
to any address submitted by the person on the national eGovernment portal. This allows a higher 
accuracy regarding residential addresses of citizens living abroad (Ostling 2019).  
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